
Out of stock, 
out of patience?
Consumer responses to 
supply chain challenges

Social & Environmental issues research

Out of stock in the past 3 months
Australian and US consumers have been most impacted 

by shortages in grocery products, with over half of 

respondents indicating they have experienced out of 

stock issues in the last three months from December 2021 

to February 2022. As for what exactly was missing from 

the shelf, this varies in different markets. In Australia the 

key categories impacted have been toilet paper, fresh 

meat, frozen foods, fresh produce, rice and facial tissues.

               The great toilet paper shortage appears to have

               been an Australian phenomena, with two-thirds 

of Aussie consumers claiming to be affected by shortages 

versus 1 in 2 Americans and only 1 in 4 UK consumers.

How are consumers 
responding to shortages?

Overall %

Toilet paper 46%

Fresh Meat 36%

Fresh Produce 29%

Frozen Food 29%

Dry Pasta 23%

Canned Food 21%

Pet Food 20%

Packaged Bread 19%

Facial Tissue 19%

Rice 19%

Breakfast Cereals 17%

Coffee 16%

Dry Noodles 16%

Chilled Food 15%

Mineral Water / Still Water 14%

Long Life Milk 14%
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Source: Glow Catalyst February 2022 Q10. [Thinking about your regular grocery shop, please select which product lines you have seen to be out of stock at some point over the past 3 months

Overall n=4415 [AU baseline n=1211, UK n=1203, USA n=2001]

More data is available

Australia United Kingdom U.S.A.

Australia United Kingdom U.S.A.

Australians appear to be the most 

patient consumers, with half 

indicating their response to empty 

shelves was initially just to wait for 

a re-stock. When that didn't work 

1 in 3 shopped around while 3 in 

10 switched to alternative 

products. Brits and Americans 

were less likely to switch products 

(1 in 5 consumers did) but were 

more likely to buy online to find 

the products they wanted.

Top 10 product lines 
by demographic cohort.

When analysing differences between generations, in 

Australia and UK, Millennials are impacted the most by the 

supply pressures followed by Baby Boomers, Gen X and Gen 

Z. For US however, both Baby Boomers and Millennials are 

displaying a bigger shortage across the board.  

Source: Glow Catalyst February 2022 Q11. [How did you respond to the shortages?]

I waited for products 
to return in stock

I have shopped around 
multiple stores to find 
my products

I have switched to 
alternative products

I have purchased more online

I have purchase from 
my local neighbourhood 
stores more frequently

I have purchased more when 
there is no buying limit
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Source: Glow Catalyst February 2022 Q1. [Age], Q10. [Thinking about your regular grocery shop, please select which product lines you have seen to be out of stock at some point over the past 3 months?]

Overall n=4415 [AU baseline n=1211, UK n=1203, USA n=2001], [AU Gen Z n=146, Millennials n=428, Gen X n=202, Baby Boomers n=435], [UK Gen Z n=121, Millennials n=403, Gen X n=200, Baby Boomers n=479], 
[US Gen Z n=224, Millennials n=666, Gen X n=309, Baby Boomers n=802]
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Top 10 product lines by household income.
Lower income households in Australia were most impacted by shortages within the top categories. In the US, 
however, higher income households experienced more shortages.
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Source: Glow Catalyst February 2022 Q4. [Income], Q10. [Thinking about your regular grocery shop, please select which product lines you have seen to be out of stock at some point over the past 3 months?]

Overall n=4191 [AU baseline n=1145, UK n=1113, USA n=1933]
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Thanks also to the following Catalyst program partners for their ongoing support

This infographic was produced using Catalyst data by program partner 

Demographic
Gender

Household Income

52%
Australia

48%

Male Female

51%
United Kingdom

49%

Male Female

51%
U.S.A.

49%

Male Female

Less than 
$35K

$35K to 
$49,999

$50K to 
$74,999

$75K to 
$99,999

$100K + Prefer 
not to 
answer

Less than 
$35K

$35K to 
$49,999

$50K to 
$74,999

$75K to 
$99,999

$100K + Prefer 
not to 
answer

Less than 
$35K

$35K to 
$49,999

$50K to 
$74,999

$75K to 
$99,999

$100K + Prefer 
not to 
answer
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Get fresh social and environmental insights in your inbox every month, sign up to Catalyst free at Glowfeed.com/Catalyst


